
George Takei
Social Brand Amplification



22 Million

Buzzfeed The 50 Funniest Celebrity 
Tweets Of 2011, “George Takei wins.”

Mashable How George Takei Went 
From Star Trek to Social Media 
Superstar, 2012

The Daily Dot Top 10 Most Influential 
People on Facebook, 2012

Shorty Award Distinguished 
Achievement in Internet Culture, 2013 

Cosmopolitan One of the Internet’s 50 
Most Fascinating People, 2015

Social Media Followers

https://www.buzzfeed.com/mjs538/the-best-celebrity-tweets-of-2011?utm_term=.kg6L1Op63#.pk7Xr0po9
https://mashable.com/2012/04/20/george-takei-social-media/#j_ugA43Hbuq4
https://www.dailydot.com/society/top-10-most-influential-facebook-2012/
https://www.youtube.com/watch?v=SK_DUW7N830
https://www.cosmopolitan.com/entertainment/celebs/a39993/george-takei-internets-most-fascinating/
https://www.facebook.com/georgehtakei/
https://twitter.com/GeorgeTakei
https://www.instagram.com/georgehtakei/


Audience Engagement

Video Unit Average:
● 356K Views    
● 1M Reach  
● 16 Seconds Watched “As a Starfleet officer, Sulu was 

dedicated to peaceful exploration. 
But when it comes to Facebook, he's 
a conqueror. ” 

Alex Knapp, via Forbes

19M

55% 44% 51% U.S.

People Reached:
● 176M Monthly
● 12.6M Daily
● 45M in U.S.

https://www.facebook.com/georgehtakei/
https://www.forbes.com/sites/alexknapp/2012/03/23/how-george-takei-conquered-facebook/#735ce3952110
https://drive.google.com/file/d/1ZaTG-4BVX2y5yiq86O2XffaY6VAshi5g/view?ts=5b1993ef


Audience Engagement

841K Impressions
34K Link Clicks

2.83M

47% 53% 70% U.S.

Monthly Engagements:
● 1.6M Link Clicks    
● 331K Retweets  
● 1.6K Likes

Impressions:
● 90M Monthly
● 3.3M Daily

https://twitter.com/GeorgeTakei
https://twitter.com/GeorgeTakei/status/979557418874146816


Audience Engagement

515K Reach
325K Views
22.2K Likes

1.2M

61% 39% 72% U.S.

Monthly Engagements:
● 288K Total    
● 15.1K Avg  

Monthly Reach:
● 1.8M People
● 6.5M Impressions

https://www.instagram.com/georgehtakei/
https://www.instagram.com/p/Bf9ImsCHVGQ/?taken-by=georgehtakei


Case Study 5 GUM

190K Video Views

60K 10s Views 

820K Reach

2,337 Engagements 

Top Audience: 
Women, 55-64

https://www.facebook.com/georgetakeipresents/videos/223493764932423/


Case Study The Cher Show

1M Video Views

350K 10s Views 

3M Reach

28K Engagements 

Top Audience: 
Women, 45-55

https://business.facebook.com/georgetakeipresents/videos/213144272634039/


Case Study Microsoft HoloLense

402K Impressions
31.6K Video Views
7.7K Engagements

514K Video Views
2.1M Reach

https://www.facebook.com/georgehtakei/videos/1681285345234245/
https://twitter.com/GeorgeTakei/status/775363484196274176


Case Study ABC “When We Rise”

328K Video Views
1.1M Reach

342K Impressions
101K Video Views
12.7K Engagements

https://www.facebook.com/georgehtakei/videos/vb.205344452828349/1899574386738672/?type=2&theater
https://twitter.com/georgetakei/status/835991223932497920


Capabilities
TIER 1:  Bring existing brand assets into compliance with 
respective platform’s branded content policies, e.g.: 
adding logo(s) and original narrative. 

TIER 2:  Original production using high-quality licensed 
and / or curated material from the public domain, 
incorporating existing brand assets as needed. 

TIER 3:  Original, full-scale production featuring George 
Takei.

Appearances are negotiated on a case-by-case basis; 
standard fee applies.

The Handmaid’s Tale

The Cher Show

ABC’s When We Rise

https://business.facebook.com/georgetakeipresents/videos/213144272634039/
https://twitter.com/georgetakei/status/835991223932497920


Thank you for watching.

Contact: blair@the-social-edge.com


