
Caroline Alvarado
Media Kit

Social media influencer, University of Alabama student with focus in

Marketing and Public Relations. Raised in Dallas, Texas, my influencer focus

includes fashion, travel, beauty, lifestyle, and apartment/dorm decor. I am

always looking for creative ways to create excitement and engagement

around my content. I am an ex-competitive cheerleader and I've met so

many people from all over the world. Many of my followers have been with

me for more than 7 years! A lot of us are now in college or even starting

our first careers, so it's a fun (and sometimes stressful) season of life for

most of my followers. I'm very sensitive to this and always try to find new

ways to post inspiring and helpful posts. Engaging with people comes very

natural to me - and I love to spend time with people on social media.
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204K+
impressions

20K+
reach

97K+
followers

100K+
monthly views

@carolinealv18 @_carolinealvarado @carolinealvarado8



My aud ience  i s  p r imar i l y  younger-aged

women l i fe  myse l f .  They  love  to  get

insp i red  w i th  what  to  wear ,  g reat  new

product  f i nds ,  shar ing  t ips  and

resources  fo r  decorat ing  the i r  spaces ,

go ing  p laces ,  do ing  a l l  the  th ings  and

mak ing  the  most  out  o f  l i fe .  The  v ibe  i s

a lways  pos i t i ve ,  a lways  up l i f t i ng ,  and

a lways  c lean .Be ing  a  co l lege  s tudent ,  I

l i ke  to  focus  on  co l lege  l i fes t y le  top ics .

Advocat ing  fo r  menta l  hea l th  and

product i v i t y  a re  some th ings  I  have

been  focused on  the  pas t  few months .

I n  the  pas t ,  I  have  worked  w i th  b rands

such  as  Lu l l  Bed ,  Vera  B rad ley ,  Nes t le

To l l  House ,  The  Soc ia l  L i fe ,  P ie r  1

Impor t s ,  Coca Co la ,  and  more !

ABOUT MY BLOG

My Philosophy

-  Impress ions  69K+ ,  Reach  18K+

-  57% Women |  43% Men

-  U .S  70%,  Mex ico  3%,  Canda 2%,  UK  2%

My Audience



PARTNERSHIP 
PROPOSAL

I n s tagram pos t  +

Ins tagram Sto r ies

I  l ove  work ing  w i th  b rands  and he lp ing  my  aud ience  d i scover  f resh

ideas  and insp i ra t ion  fo r  p roducts  that  they  love .  The  c reat i ve  p rocess

i s  ve ry  fun  and impor tant  to  me.  I t ' s  a l so  ve ry  impor tant  to  me to  fo rm

a good re la t ionsh ip  w i th  each  b rand I  work  w i th  and  main ta in  a  long-

las t ing  re la t ionsh ip !  I  ho ld  myse l f  to  a  s tandard  of  be ing  authent ic

and open  w i th  my  aud ience  by  suppor t ing  b rands  I  love .  

KEY OPPORTUNITIES:

I n s tagram pos t  +  B log

post  +  P in te res t

engagment

In-person  co l laborat ion

Giveaways  /  Contes t s

Ins tagram Takeovers

( s to r ies  &  pos t s )

T i k  Tok  /  I ns tagram Ree l sIn- feed V ideo  pos t s  /  IG

TV

Ins tagram L i ve  Q&A

TOTAL INVESTMENT WILL VARY
BASED ON SCOPE OF CAMPAIGNS.



SAMPLE CONTENT



LET'S WORK TOGETHER! 

Tusca loosa ,  AL

USA
469-307-4866

caro l inea l va rado22

@gmai l .com

www.caro l inea l va rado.com


