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He's a 9-year old Morkie living in NC with LOCATION:
his owner Courtney + their rescue cat, Fifi. ¥ GREENSBORO, NC

Together, they are the team behind this
294,000 adorable online paw-sonality and well-
FOLLOWERS © known pet influencer who has over

30,180

otiowens | 300K FOLLOWERS.
RAMBO'S (ot o o e arats fuelec by
SUCCESS &oireciation s love for therr audience.

If OU,d ||ke to Work up: Make sure to put the word "email”
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contact Courtney at: emailrambothepuppy@gmail.com


http://www.facebook.com/rambothepuppy
https://www.instagram.com/thatgoldendoodle/
http://instagram.com/rambothepuppy

PRIMARY SOCIAL CHANNELS:

At a glance
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Rams | Pet Content Creator he/him
Digital Creator
dog influencer with over quarter million fb followers
sharing weekly #PetCreatorTips to help inspire & educate
fellow 4 L creators
nc
rambothepuppy.com
Edit Profile Ad Tools

Insights Add Shop Email

Rambo The Puppy (Rams) @ ' . . n
294K followers - 245 following
' ‘ ﬂ @ @ @ ‘ ° Bloopers & TikTok 9th Bday About Me New

i like to dig holes, sniff smells, and be a good dog.
thanks for following along!
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http://www.facebook.com/rambothepuppy
http://www.facebook.com/rambothepuppy
http://instagram.com/rambothepuppy
http://instagram.com/rambothepuppy
https://vm.tiktok.com/ZMdUJks7F/
https://www.youtube.com/channel/UC1wwlRUtmGXc2xkV9rnTVow
https://www.pinterest.com/rambothepuppy
https://twitter.com/rambothepuppy
http://www.instagram.com/rambothepuppy
http://www.facebook.com/rambothepuppy

PRIMARY SOCIAL CHANNELS:

In depth audience breakdown

zgo 294K 9 34% @ 77% ‘ 20% largest

-

O ToTAL BASED IN FEMALE WOMEN  gender age
() FOLLOWERS USA AUDIENCE 25 - 34 group
A
W

AVERAGE ENGAGEMENT RATES:

‘ 018% ©1.04% This might *look* low, but it's actually 5x
c Calculated using Calculated using higher than the average ER% of Facebook
e IMPRESSIONS \ FOLLOWERS \ pages in 2021 (which is 0.18%). (source)

WHAT DO THEY “LIKE?"

Cute, shareable photos with witty captions
« Emotional content about pets (like this)

Recommendations for affordable, home-related

products that can make their lives easier

Anything related to pet health

Video shorts that tell a "human-like" story

o "Relatable” posts about WFH life, Posts that ask "this or that” and "yes or no”
"introverting,” cute sibling rivalry Talking about the weather (seriously!) and

e Any time Rambo wears hats or sunglasses sharing with us what it's like where they live

P R IVATE GROUP STATS: (o5 oeea ot Rambo fsuper fansie. tho most
engaged, most dedicated followers of the bunch.

.'o 2 1 K 9 66% o 30% Here is where we share raw, behind-the-scenes

content of Rambo’s everyday life. Group members

TOTAL FROM THE AVERAGE Iove feeling like they get exclusive access to a peek
MEMBERS USA ER% into Rambo's "real” life


http://www.facebook.com/rambothepuppy
http://instagram.com/rambothepuppy
https://blog.hootsuite.com/facebook-statistics/
http://www.facebook.com/groups/thatgoldendoodle
https://sproutsocial.com/insights/instagram-stats/
https://www.facebook.com/photo.php?fbid=353713956113917&set=pb.100044259467937.-2207520000..&type=3
https://www.facebook.com/100044259467937/videos/495497118176898
https://www.facebook.com/100044259467937/videos/1125770644599647
https://www.instagram.com/reel/CQO6GchjreC/?utm_medium=copy_link
https://www.instagram.com/p/CMDjTExnsbW/?utm_medium=copy_link
https://www.instagram.com/p/CGuzwEzH_-j/?utm_medium=copy_link
https://www.instagram.com/p/CCwnjk0nKpg/?utm_medium=copy_link
https://www.instagram.com/reel/CPJpb3SHISB/?utm_medium=copy_link

OUR

VISUAL AESTHETIC

Here's what you can expect Rambo's sponsored posts for your brand to look like:

¢ Only natural light when
shooting (indoors or out)

¢ Midcentury modern decor
with light and bright home

environment

THE OUTFITS

¢ Intentional styling
happens before every
shoot

e Every outfit is selected
specifically for each shot

e The outfit never should
overwhelm the
environment

Please note: All organic and sponsored visual content is edited using my own unique presets

and color scheme.

THE GREENERY

textures + materials

e Greens are toned down in

our editing process

THE CUTENESS

¢ Cute outfits + adorable
costumes are part of
Rambo's style + make an
appearance on his pages
on occasion

e Try to avoid "kitschy"
outfits or tacky, generic
costumes

We love plants :) + natural

THE OUTDOORS

We're intentional about
how, when + where we
capture outdoor content
Natural outdoor scenes >
chaotic cityscapes

THE POSES

Rambo's poses are one of
our signature "looks"

Our audience loves seeing
him holding objects in his
mouth (because it
exposes his authentic
smile)

Whenever possible, we'll
capture photos of him
smiling vs. looking serious
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CONTENT PILLARS

STRATEGIC PARTNERSHIP

RECIPE FOR SUCCESS:

When you work with us, the benefits extend far past our expansive social reach. You'll also get...

INFLUENCE

The opportunity to
reach a potential
audience of over
300K authentic
followers across
multiple platforms

Our audiences have
all been 100%
authentically grown.

We NEVER use bots,
follow-for-follows, IG
pods, or other
services for growing
your channels
inauthentically.

EXCLUSIVITY

Even if you don't
require exclusivity,
we'll never partner
too soon with a
brand to promote a
product or work on a
campaign that
closely resembles
yours.

Our #1 responsibility
is to our audience,
and so we never
promote competing
products or share
conflicting
messaging within a
timeframe that
would cause
confusion.

This includes organic
recommendations,
too.




YOU'VE REACHED

We appreciate that you took the time to review this media kit!

If UOU'd llke to Work Heads up: Make sure to put the word "email”
W|th RG m bo pleose before "rambothepuppy” in the address! )
contact Courtney at:




