CASTELLANI

Born in Brazil and grew up between Sao Paulo, Paris,
LONDON and LA since the age of 6. | am ltalian,
French, Portuguese, African.... Hated the camera

and fashion growing up so to end up here is ironic.

. Il don't believe in titles | believe you do what you
want and find the right people who share your
. vision. Ifi had to put a name to it,
|l am Communicator exploring all the world has
to offer using all the way to communicate
with people and tribes Modelling, Styling ,
Producint_j“-,._Designing . Acting, etc.....

My social media is jLi’S't-._one more way for me to
express myself and communicate with those
who have an identity with rfl'e._and my lifestyle.
Sometimes it will be more"‘p.grsonal,
sometimes more artistic and sometimes it will be
more superficial, but always with an understood
responsibility’s | lity and always considering
a relationship based on trust between me and-.
my audience.




SOCIAL NETWORKS

@ 620K and 60K daily stories viewers
over 20 million impressions a month

& 20 K viewers .

f 12K

u Coming soon

please contatc the management team to get involved




ANALYTICS

55% Men
45% Women

18-35 Age Range

Brazil 47%

United States 22%
United Kingdom 5%
ltaly 4%

France 4%

NY 38%
CA 31%
FL 6%
NJ 6%
X 3%
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DE MONACO FIGHTING AIDS AND CELEBRATING lIFE

United Nations Children’s Fund




