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ABOUT US

What inspires us

The largest and most complete travel
community in Brazil.

A “inspired to inspire” team through travel and
photos produced by us and our partner
network allocated in multiplataform content
(Instagram, Facebook, Youtube, Blog, Vimeo
and Twitter). Instagram

Facebook
Our purpose is to show tips and destinations

from the best places in Brazil & in the world, Twiter
and always inspire people to achieve their Blog
dream trip. .

Newsletter Exclusiva
()

WWW.paixaoporviajar.net @paixaoporviajar x 3
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WHY MAKE A PARTNERSHIP?

To influence is the verb

EXPOSURE

Online travel communities are increasingly used to gather information for the planning process and purchasing decision.

Followers are strongly motivated to get revealing information for their choice once the tourism product is intangible. The content
contained in social media works as sources of interest by presenting images, videos, data and experiences already lived.

Paixao Por Viajar, as the largest travel community in Brazil, is able to engage directly with its audience in this stage of decision
making, boosting their sales and products.

WWW.paixaoporviajar.net @paixaoporviajar
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WHY MAKE A PARTNERSHIP?

To influence is the verb

INFLUENCE

84% of Z generation is influenced by social media and M generation is 77%, having high smartphone and social network usage rate
in inspiration phase.

SMARTPHONE USAGE
HIGH, ESPECIALLY IN ll\,:\lEII-DUIE\NCE OF SOCIAL
INSPIRATION PHASE

68‘7 84%

77%
46‘745‘7
32%337
Inspiration Research Bookmg In-Trip

WWW.paixaoporviajar.net @paixaoporviajar



OUR GROWTH

THE TRAVEL COMMUNITY IN WHICH MOST INCREASES IN BRAZIL

Follower growth
1 800k

1 600k

1.6 million followers on
Instagram, with a commom

feeling: Paixao Por Viajar

1 400k
1 200k

1 000k

[@ Average followers growth rate
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Your Industry

3.14%
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== Estimated == Followers

(¢

@paixaoporviajar

3.67%

+16.85%

WWW.paixaoporviajar.net @paixaoporviajar

Growth rate above the
segment average



v
OUR PERFORMANCE - INSTAGRAM

INSTAGRAM PROFILE
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OUR PERFORMANCE — INSTAGRAM STORIES

Tell stories to inspire people — Our Goal

21.9 Millions impressions on Instagram Stories,
inspiring our community about destinations.

Story telling mode, showing in details and few how
to be at our partners.
PASSPORT

High quality videos, produced using 4k
equipment's.

- M

Feel like you'll be there. This is our goal and few of
our users.

© © ()
21.9M 12.7k 11.9k
Total impressions Average impressions Average reach
/1 314.38% A 12.07% A 1.21%

WWW.paixaoporviajar.net ’ @paixaoporviajar



OUR PERFORMANCE — INSTAGRAM - HOW WE TELL STORIES

FEW CASES HOW WE DO WHAT WE LOVE — INSPIRING PEOPLE

Hotel and Destination

Roots Resort - Brazil On this case, we did
"""""" ® show the hotel and
part of the destination.

Destination

An walk around the
destination Positano.

Positano — Italy

Clique Hereto See | — ° Starting on the destination, until the
partner to show a mix of content.

Cala Di Volpi — Italy s HOtEI

Presenting the partner
........... o only.

WWW.paixaoporviajar.net ’ @paixaoporviajar ‘


https://www.instagram.com/stories/highlights/18051139639140826/
https://www.instagram.com/stories/highlights/17870499487376803/
https://www.instagram.com/stories/highlights/17879376220380076/
https://www.instagram.com/s/aGlnaGxpZ2h0OjE3ODcwNDg4MTA1Mzk5NjU4%3Figshid=1bbf7ixyjnd79&story_media_id=2069698960875889643

OUR PERFORMANCE - OTHERS

Other Platforms

60,000 fans on other
platforms we use as a
complement to Instagram
profile.

FACEBOOK/TWITTER

Average of 60 posts per
month with news, tips and
articles.

Reach around 2 million

Average organic growth of
ge org 8 accounts monthly.

35% per month of hits and
22% of subscriptions to the
Newsletter.




OUR COMMUNITY

Our Audience Location and Gender

PAIXAO FOR OUR BRAZIL

Our community is made up of an audience of o
22% men and 78% women, distributed —
around our Brazil.

Our top 5 user sources are:

S3o Paulo (20.09%) Paixao
Rio de Janeiro (11.22%)
Belo Horizonte (5.31%) 4 &
Goiania (4.97%) e
Fortaleza (3.99%)

WWW.paixaoporviajar.net @paixaoporviajar




RELATIONSHIP

v
AUDIENCE INTEREST

Top 4 interests of our main audience

52% Travel and Tourism

37% Photography

35% Sports

29% Luxury Goods

WWW.paixaoporviajar.net ‘ @paixaoporviajar 12
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BEYOND INSTAGRAM

We are the largest travel community on instagram. What else?

A 2
BLOG https://paixaoporviajar.net

One of our differentials is to be Multiplataform

e https://youtube.com/paixaoporviajar

Ahead of generating photos and videos that
influence our Instagram followers, our job is to be
multiplatform, delivering high quality relevant
content to our audience and partners.

0 https://facebook.com/paixaopviajar

0 https://twiter.com/paixaopviajar
' https://instagram.com/paixaoporviajar

0 https://vimeo.com/paixaoporviajar

+ Exclusive newsletter with more than 10k subscribers.

‘ @paixaoporviajar 13

WWW.paixaoporviajar.net



https://youtube.com/paixaoporviajar
https://facebook.com/paixaopviajar
https://twiter.com/paixaopviajar
https://instagram.com/paixaoporviajar
https://vimeo.com/paixaoporviajar
https://paixaoporviajar.net/
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BEYOND INSTAGRAM

Blog Columnist

Blog Paixao Por Viajar

Our blog has several columnists (and
increasing every day), with different
profiles (low cost, luxury, ecotourism,

Apaixonadas Viajando Eu
etc.), which make part of building of our pgr Ai Sod Feliz
community, serving all audiences. Viagens Lifestyle

Destino
Viagem

Luxury

WWW.paixaoporviajar.net ’ @paixaoporviajar ‘ 14

Livia Pereira
Lifestyle

Tripaholics

Inspiration - Travel
Couple

Dois Viajando
LifeStyle



PARTNERS

We truly believe partners are strategic and we value them all.

ROOTS

RESORT

Chris Park % La Comtesse C 77/ @« | 1007 PURE
// Paris Tour Eiffel / NEW ZEALAND “Ew ZE Al A“n

\

HOTEL

Completa Infraestrautura de Servigos
e Conforto em Campos do Jord&o.

b Q)SQUILO
Y AR
H()_TF:I, Y(Z-AI,.-\ _I?I VO]}.PF, R ‘ N, i
A LLXLR; (.()L:L(.lll:)N HOTEL A {—/-;‘/» '7 \ pousedd PALAZZO MANFREDI
| do Prainhae * Kk x Kk
ROMA

< LATITUD HOTELES

MANTIQUEIRA

WWW.paixaoporviajar.net ‘ @paixaoporviajar 15
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CASE STUDY

Case report — Roots Resort

Using one of our partners (Roots
Resort) as an example of partnership
break up.

v

ROOTS

RESORT
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CASE STUDY — ROOTS RESORT

Partnership Breakup (visit and multiplataform dissemination).

TARGETING P Multiplataform posts
Execution of the
planned content ~ CAPTURING . N
EDlT iting nhigh definition

@ content for post-trip

use.

The promotion stage BEGIN
begins on the first day ® PLANNING

with highlights on
stories and content
recording.

®© O

® Setting the recording

script (drone, photos,
videos, etc).

Work Planning

The first step is planning, where the dates, type of
disclosure, business conditions and so on are
defined.

WWW.paixaoporviajar.net @paixaoporviajar



CASE STUDY — ROOTS RESORT

Project Deliverables

Performance report post-trip and closing of works.

4 Videos

Editing and setting the video up for Youtube and Vimeo (

Blog Post and Newsletter

After the trip, article is published on the blog ( ) and featured in the weekly newsletter.

4 Post on Feed

Creation, preparation and post the content in the feed. (

4 Stories Highlights
Instant disclosure on stories and engaging with the audience, including lives straight from partners. (

)



https://www.youtube.com/watch%3Fv=bbursUBnYiw
https://paixaoporviajar.net/2019/07/01/o-hotel-mais-charmoso-de-monte-verde-roots-resort/
https://www.instagram.com/p/BzOCJkIAwBF/
https://www.instagram.com/s/aGlnaGxpZ2h0OjE4MDUxMTM5NjM5MTQwODI2%3Figshid=1rq0kn327stjz&story_media_id=2076535275487633714

v
OTHER CASES

Flexibility is important

Other Projects

Partnership with the New Zealand Embassy to promote
the destination, including other influencers, generating
over than 800 stories in all profiles during the project.
(See the example).

Destination disclosure in partnership with other
profiles, in a “take over” model of
@paixaoporviajar (See the example).

PASSPORT

Exclusive product raffles intended for the traveling
audience, with high interest in the available
products (See the example)

Social media Consulting for several partners, “

supporting growth and leveraging their results
with the digital world.

WWW.paixaoporviajar.net @paixaoporviajar


https://www.instagram.com/s/aGlnaGxpZ2h0OjE3ODQ4MjU5MjQ4MzYwNjk0%3Figshid=1ko7cd0ivc3xa&story_media_id=1977684085455341106
https://www.instagram.com/s/aGlnaGxpZ2h0OjE3OTE2MTY1MTM5MjY0MjIx%3Figshid=z6hgst8k3rb&story_media_id=1943532951082097999
https://www.instagram.com/p/BzJg8fPgsvJ/%3Figshid=1k4g5riqn2yvg
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Thank You

@ 5511991292768



http://paixaoporviajar.net

