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@JENNY STUMME

When it comes to
branded content
creation, authenticity

and passion for the

(Most recent movies: "Senior Moment" with William Shatner and Christopher :
Lloyd, "Gods & Secrets" with Denise Richards and Jane Seymour) brand is the #1 most

From Des Moines, Iowa, to USC Film School,
to a bustling acting career in Hollywood...

important factor in
deciding who to work
with. Out of respect
for her loyal audience,

Asa sought-after actress, filmmaker, and Jenny is very selective about her partnerships,
influencer, Jenny Stumme has built an since she feels that sponsored content should
audience of 120,000 by infusing her work feel like an organic extension of her own
with optimism, intelligence, and a healthy brand. She also believes that this yields the
dose of humor. best results for the brand.
That sensability isn't hard to spot in Jenny loves to collaborate with brands that
her brightly colored, adventurous, and are female-driven, geared toward millenials,
imaginative photography style, and her fun-loving with a sense of humor, or those that
relatable, often self-effacing comedy sketch solve a problem or encourage wellness and
_ videos. Because of her work in TV/film, she balance for busy working individuals. Brands
T enjoys collaborating with a fantastic network that champion individuality, expression,
Il-:;-;u' of talented photographers, film crew, and wellness, and empowerment are an especially
- : visual creatives in bringing her artistic ideas to  fantastic fit! If that's you, Jenny looks forward
life. to creating incredible content with you.
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Instagram Demagraphics
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118k+ 4.8% 4k

Followers Engagement Average IG Story Views
Ages 18-34 U.S. Followers Native Language - English
Gender Top 3 Countries Top 3 U.S. States Top 3 World Cities i
Female 43% / Male 57% ]
United States 69.3% California 31.1% Los Angeles 13.5%
Marital Status United Kingdom 5.0% Texas 8.1% New York 5.1%
Single 54% / Married 46% Canada 3.5% New York State 7.0% London 2.6%

SOURCE: DemographicsPro.com, March 2019 «b
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Jenny loves introducing her audience to like-
minded brands! If your brand has #goals but you
aren’t sure how to get there, she'd be happy to
discuss how she can help & what services she'd
recommend to suit your specific needs. Some of
the partnership opportunities she offers include:
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+ SPONSORED POSTS

2 branded content

+ IG STORIES -
comedy videos

+ BRANDED-CONTENT VIDEOS

\ - @@ 23K+ IG Feed views
: @ 12K+ IGTV views
& PRODUCT PLACEMENT E ;’m\ @ 5.1K+ Facebook views
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+ GIVEAWAYS

+ LIVE STREAMS
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+ IN-PERSON EVENT HOSTING

+ CUSTOMIZED CONTENT a

CREATION & AD CAMPAIGNS

N TR

: Wi Al ; \ ' = __jz --
L 1 -‘-1- . :
wdl AR .
LRI e TR R R L R A R TR o A T T e A R S e T R ; 1 . i B = = . 5 245 llkes
| | ; r .: : | - - 272 Comments




Collaborations
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“We LOVE your content! Everything is hilarious - you are so funny. Thank you so

much! We’re so happy how they came out!”

- Almay (2 branded comedy videos)

“Great professional-quality content and very good at communicating!”

- Pandora (2 sponsored IG posts)

g

STARZ *MOCYS ALMAY

BOBBI BAROWN davm&s

P pandora (10 LascrAway

HOME CHEF

PURPLE § CARROT ﬁRACHEL /0OE

‘ &
REVION SEPHORA POSHMARK

@JENNYSTUMME

a
%
i
g
{
|
i
3
:;é
‘5




actress, whriter, wide—eyed waonderer

JENNY STUMME

If you'd like to partner with Jenny or discuss what
the best partnership opportunity for your brand
may be, please don't hesitate to reach out!
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Manager Direct E-Mail
Maxx Management jennystummebiz@gmail.com 1
323-762-3563 %

branden@maxxmgmt.com

Instagram Facebook
Wy @JennyStumme @JennyStumme
o, 118k + following 2.1k following
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