
Jillian FisherSportanthropologist
Who is Jillian?
A Fresh Face in Sports with a Unique Persepctive. Combining sport 
and travel, Jillian explores new cultures, people, and places- beyond 
the reach of the stat sheet and traditional sports media.  

Why Work with Jillian?
Jillian offers a targeted and engaged Audience in a 7bn and growing Jillian offers a targeted and engaged Audience in a 7bn and growing 
market.  With a background in anthropology, Jillian is uniquely 
positioned in the sport and travel industries to create targeted 
campaigns and reach your desired audience.

What does Jillian Offer?
Jillian can help your organization with campaigns of any size or Jillian can help your organization with campaigns of any size or 
type. Previous campaigns have included sponsored videos and social 
media posts, guest blogging, and marketing consulting.
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about

Growing up outside of Philadelphia, as the youngest sibling with 
three older brothers, sports were an important part of my life.  I was 
a die hard Flyers fan, and a season ticket holder during some of their 
worst seasons. Even so, year after year, despite the heartbreak, I came 
back and cheered for my team. It isn’t just me who goes through this 
roller-coaster ride of rooting for a team; it is something that every fan 
worldwide experiences and understands. 

TheThe importance of sport worldwide did not truly dawn on me until I left 
Philadelphia to live in Spain. There I met new people, and heard their stories 
about what their teams meant to them. There was nothing more exciting 
than joining the locals in Camp Nou to see the Barça game and hearing 
how long they have supported the team. 

II soon realized that being a fan meant more than just cheering for the 
team. It was a part of our culture; my team represented and made me 
proud of my city. This is what started my journey to identify how 
sports impact a culture and reflect its people, traditions, and yes, 
even food.



mission

Sport has an impressive, yet often unnoticed impact on local 
culture. When people pick their favorite players, they are generally 
described in terms a fan feels represents them and their values. For 
example, being from Philadelphia, nearly all of the fan favorites 
throughout the years are described as “gritty, hard working, and not too 
flashy.” This  also happens to be a great way to describe Philly itself. 

EvenEven though a city may be comprised of more than just its teams, each 
team does become a part of that city’s identity. Throughout my travels, I 
have sought to learn and experience first hand how each team, fans, and 
traditions contribute to, represent, and reflect the city’s culture. 

I’veI’ve leared that people are genuinely excited to talk  about their team, 
their home, and their passions. People love to share with you what 
makes them so proud, and it allows for an easy connection. 
Everywhere you go, people speak the language of sports. Even if you 
don’t speak it, they want you to be a part of it and to see and feel why 
they love it, and what it means to them.



offerings

social media 
I can aid your brand in reaching a highly engaged and targeted 
audience in the sports and travel communities.  I provide an 
authentic and trusted voice, as all promotions are done in a 
completely natural manner.  Whether it is a single post, a campaign, 
or an account takeover, I can meet your brand’s needs.

blogging & writingblogging & writing
I can assist your company by producing content across the industries 
of sport, travel, and culture. With a background in anthropology, I 
can provide an authentic, knowledgeable, and trusted voice in the 
sports and travel industries.

on camera talent
Need a personality for a video or audio project? I regularly film my Need a personality for a video or audio project? I regularly film my 
own vlogs, and also have experience from podcasts to television 
apperances on networks such as Fox Business, MSNBC, and ABC. I 
am available for a wide variety of film and audio projects to meet 
your brand’s needs.

marketing
Anthropology is the study of human societies and cultures and their Anthropology is the study of human societies and cultures and their 
development. With this background and my experience working in 
account management and B2C marketing, I have the skills necessary 
to directly impact your bottom line. 

stand out 
from the
crowd



the basics

@ Fisherjillian
Jillian is active across all social media platforms, with Instagram being the primary tool.  Jillian’s travels have 
taken her across the globe, and as such, she has developed a strong nationwide and international following. 
Instagram allows for a visual connection with followers, positioning Jillian as both an expert and a friend to 
everyone that she hasn’t met, and of course, those she has. 

AccordingAccording to Hootsuite, Instagram has an active user base of approximately 500 million people, creating 4.2 
billion interactions daily.  In 2017, it is expected that nearly 70% of all brands will be advertising on Instagram, 
with approximately a 75% conversion rate after viewing an adervtisement post. Jillian can assist you in using 
these tools to meet your marketing needs.

the Anthony Bourdain of sport.
JillianJillian has an established position as an influencer in the sports travel market, which is estimated to grow to 
a total market cap of over 10 billion dollars in 2017. While there are other influencers that may have larger fol-
lowings, Jillian boasts an impressive engagement between 5-10% and a follower base that has grown tenfold 
over the past year.  Jillian can deliver your brand the support of a trusted and highly charistmatic influencer. 
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