
220,000+
Unique Visitors
per Month

www.almadeviajante.com

470,000+
Pageviews
per Month

January 2020

1.5K215K 4.5K18.6K

-RICARDO RIBEIRO

“Just bought a ticket 
to Algeria after 

reading your article”

Alma de Viajante readers are passionate about 

independent travel. Over time, they have become more 

and more involved, turning the blog into an inspirational 

environment for travelers looking for unique travel 

experiences.

TToday, they are very high quality and engaged visitors, 

as you can see from the following numbers: time on site 

13:14 minutes; bounce rate only 12,67%. Visitors speak 

Portuguese, are mostly female (64%), coming from 

Portugal (around 55%) and Brazil (30%). I expect +4 

million visits during 2020.

ENGAGED READERSHIP

Alma de Viajante is the oldest travel blog in Portugal. It’s 

an inspirational blog that chronicles my adventures 

around the world, providing first-hand experiences, 

useful tips, compelling stories, and my unique insight 

into a destination, being it either a well-known European 

capital or a not so common Central Asian or Middle 

Eastern destination.

TRAVEL. SHARE. INSPIRE.

I'm Filipe, a Portuguese traveler who has dedicated the last 15 years to 

travel the world - either solo or with his family, kids included - in the 

most genuine way possible, connecting with the local communities 

and immersing himself into the culture and local costumes.

When exploring new destinations, I like to visit local markets, When exploring new destinations, I like to visit local markets, 

experience good food and spend time in cozy cafés and alternative 

neighborhoods, and hike. Whenever possible, I prefer to travel slowly. 

I love creative minds, street food and brazilian açaí.

MY NAME IS FILIPE

MEDIA KIT



If you need more information or would like to discuss a potential collaboration,

please get in touch by email: fmgomes@almadeviajante.com

- CÉCILE NOMDEDEU, HEAD OF MARKETING,

COMMUNICATION AND DIGITAL AT TRANSAVIA

“The collaborations between Alma de 
Viajante and Transavia have always been 

very positive and generators of brand 

notoriety to the company in the 

Portuguese market. By the always 

genuine and enthusiastic approach, 

Filipe Morato Gomes has helped seduce 

the readers with our very competitive the readers with our very competitive 

proposals to France and Netherlands.”

- JIM PORTER, OWNER OF B&B CASA CAMPANA,

ARCOS DE LA FRONTERA (ANDALUZIA)

”Since you mentioned Casa Campana in 
your articles, we have received many 

Portuguese and Brazilian guests. And 

pretty much everyone read your blog! 

Greetings from Arcos de la Frontera. 

Thank you. ”

fmgomes@almadeviajante.com

twitter.com/almadeviajante

facebook.com/almadeviajante

instagram.com/almadeviajante_oficial/

linkedin.com/in/filipemoratogomes/

CONTACT DETAILS

Campaigns. Immersive campaigns to promote any kind 
of destination, combining inspiring travel articles with 

practical info, and social media coverage. Long-term and 

short-term campaigns available.

Sponsored postsSponsored posts. A full post on almadeviajante.com 
written by Filipe, promoted publicly using social media 

channels and newsletter. Please be aware that often I 

decline sponsored posts proposals. To accept it,  I do 

have to know the brand / product / service and feel 

confortable to recommend it to my readers - so please 

be clear about your intentions.

Social media promotionSocial media promotion. Competitions / Promotions for 
your product or service on our social media  accounts.

WHAT CAN I DO

Filipe seeks to promote destinations and brands he 

trust that fit the independent, adventurous, young at 

heart travel niche. He might write an occasional 

sponsored post, but prefers to set up well-thought 

campaigns in partnership with DMOs and brands.

Alma de Viajante has succesAlma de Viajante has successfully partnered with 

destinations all over the world - from cosmopolitan 

Rotterdam to the Brazilian Amazon city of Parintins or 

the Tourism Authority of Thailand -, and promoted 

brands like GetYourGuide, Skyscanner, Samsung, 

AirHelp, Avis, Indie Campers, and Museu do Oriente in 

Portuguese-speaking markets.

Through his blog Alma de Viajante and social media Through his blog Alma de Viajante and social media 

channels, Filipe has continuously demonstrated a solid 

ROI for his clients, resulting in new visitors to worldwide 

destinations, purchases and confirmed bookings.

WORKING TOGETHER


