
I'M MIA B. FANNING. LET'S START TELLING YOUR STORY! 

@ M I A B F A N N I N G

WORD ON THE STREET IS

YOU'RE READY TO SHINE ON

SOCIAL MEDIA! W/CONTENT.

TRUE OR FALSE?

EMAIL: INFO@MIABFANNING.COM

https://www.tiktok.com/@miabfanning
https://www.instagram.com/miabfanning/
https://twitter.com/miabfanning
https://www.youtube.com/channel/UCo4we9RnTHfhDfuVMT9E20w
https://www.linkedin.com/in/mia-b-fanning-the-queen-of-content-b67233a1/
https://www.facebook.com/miabfanning
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INFLUENCER STATISTICS & DEMOGRAPHICS

WHO YOU'LL REACH
The largest consumer base in the
American market: Single Black Christian
Millennial Women - $55k Annual Salary

Interests: Travel, Lifestyle, Luxury,
Entrepreneurship, Family, Career, Fashion,
Professional Development,  Technology,
Home, & Wellness, etc.

75% 25%

70%age 25-40 20% age 41-56

@miabfanningwww.miabfanning.com info@miabfanning.com

twitter
followers

1.3K
facebook

followers (biz & personal)

203
youtube

subscribers

Instagram reached: 149K
Instagram accounts engaged: 10.3K
(Data from 5/23/23)  the last 90
days

YO! CHECK THIS OUT IF YOU
ALSO WANT TO DOUBLE-DIP  &
BRING ME ON AS AN
INFLUENCER!

Versatile Campaign
Experience 
Multiple Viral Videos
(30K-5M)
25k+ Followers
Combined
Trusting Digital
Tribe
Majority Women
Audience
Access to the
Expertise of a Social
Strategist &
Manager 

@contentcreationspaces
@blacklifesociety
@contentcashout
@thatgirlbfann

Other Accounts I’m Growing Out:

TOGETHER

http://www.miabfanning.com/




EMAIL INFO@MIABFANNING.COM TO INQUIRE ABOUT PACKAGES, RETAINERS, & BUNDLES



HERE ARE A FEW OF MY PARTNERS OVER THE YEARS





NEED MORE REFERENCES? EMAIL INFO@MIABFANNING.COM 
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CONTACT INFO: INFO@MIABFANNING.COM



CONTACT INFO: INFO@MIABFANNING.COM





Let’sLet’sLet’s
EatEatEat



EMAIL: INFO@MIABFANNING.COM
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READY TO WORK? EMAIL ME: INFO@MIABFANNING.COM

https://www.tiktok.com/@miabfanning
https://www.instagram.com/miabfanning/
https://twitter.com/miabfanning
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